
Marketing Xocolate International Corporation Expands to Hong Kong 
 

Operations and distribution services now available on five continents 
 

RENO, Nev. (Feb. 1, 2010) — In response to rapid growth and continued increases in sales, 
Marketing Xocolate International Corporation (MXI-Corp), the leader in healthy, dark chocolate 
products, has expanded its operations to a fifth continent. Hong Kong is the 13th country where 
the Nevada-based company has opened operations.  
 
“The rapid growth of this company—in just five years of its founding—has been amazing to 
watch and great to be a part of the success,” said Andrew Brooks, executive vice president, 
MXI-Corp. “We are looking forward to continued growth around the globe.”   
 
Founded in 2005, the company quickly expanded its then U.S.-only operations. Since 2006, the 
company has continued to grow into countries around the world, including: 
• Canada 
• Australia 
• The Netherlands 
• Sweden 
• Denmark 
• Hungary 
• Belgium 
• Ireland 
• New Zealand 
• Puerto Rico  
• South Africa 
 
“The opening of these international markets is a phenomenal opportunity for all distributors,” 
said MXI-Corp Ambassador and Multi-Millionaire Member Adam Green, who is also president of 
Winner’s Circle International. “Even though I am operating out of Utah, my business has an 
international reach with worldwide opportunities.” 
 
In addition to Xoçai™ products being available for sale and distribution in 13 countries, MXI-
Corp has also expanded its warehouses and manufacturing operations into several of these 
countries.  
 
About Marketing Xocolate International Corporation 
Established in 2005, Marketing Xocolate International Corporation (MXI-Corp) is the world 
leader in healthy, dark chocolate products. All MXI products are focused on potent doses of 
delicious, antioxidant-rich Belgian cacao. MXI-Corp believes that the high levels of natural 
antioxidants that are found in its cacao can provide a viable solution to individual nutritional 
needs. The Xoçai™ (sho-sigh) line, which currently includes nine products, is manufactured 
utilizing a cold-press process, which preserves the nutritional values of the company’s 
proprietary blends of vitamins and minerals. Nevada-based MXI-Corp is a privately held 
company. The Brooks family, owners and operators of MXI-Corp, have total 
combined chocolate sales of more than $1 billion. 
  
Archived press releases can be found at www.AdamPaulGreen.com. 
 


