
Frequently Asked Questions Answered by Marketing Xocolate International Corporation 
 
RENO, Nev. (March 2, 2009) – Distributors’ and customers’ Xoçai™ product questions are now 
answered, as Marketing Xocolate International Corporation (MXI-Corp) has posted a detailed 
frequently asked question (FAQ) document on its Website.  
 
“This FAQ document answers common customer questions and makes the answers available to 
everyone,” said MXI-Corp Founder and Executive Vice President, Andrew Brooks. “This 
document will continue to grow as questions arise; we want to answer those quickly and make 
the information readily available.” 
 
The FAQ answers all types of questions relating to the Xoçai™ product line, such as: 
• How many Weight Watchers® Points are your products? 
• Are MXI products Kosher? 
• Does Xoçai™ contain caffeine? 
• I've followed the instructions for mixing the powder, but it seems like the product is still quite 

thick. What’s the best advice for making it the right consistency? 
• Why does MXI use soy in its products? 
 
“The FAQ is a great resource for distributors,” said Adam Green, MXI Ambassador and 
president of Winner’s Circle International. “Use these answers to commonly asked questions as 
a resource in sharing the Xoçai™ products. You can refer customers here or just become 
familiar with these questions and answers.” 
 
The detailed product-specific FAQ is available online and can be viewed at 
http://mxicorp.com/support/product.html.  
 
About Marketing Xocolate International Corporation 
Established in 2005, Marketing Xocolate International Corporation (MXI-Corp) is the world 
leader in healthy, dark chocolate products. All MXI products are focused on potent doses of 
delicious, antioxidant-rich Belgian cacao. MXI-Corp believes that the high levels of natural 
antioxidants that are found in its cacao can provide a viable solution to individual nutritional 
needs. The Xoçai™ (sho-sigh) line, which currently includes nine products, is manufactured 
utilizing a cold-press process, which preserves the nutritional values of the company’s 
proprietary blends of vitamins and minerals. Nevada-based MXI-Corp is a privately held 
company. The Brooks family, owners and operators of MXI-Corp, have total 
combined chocolate sales of more than $1 billion. 
  
Archived press releases can be found at www.AdamPaulGreen.com. 
 


